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Note : Attempt all five questions. One question from each unit

is compulsory. All questions carry equal marks.

lHkh ik¡p iz'uksa ds mÙkj nhft,A izR;sd bdkbZ ls ,d iz'u

djuk vfuok;Z gSA lHkh iz'uksa ds vad leku gSaA

UNIT-I/ bdkbZ-I
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1. What is International Marketing? How is it different from

domestic marketing? [15]

vUrjkZ"Vªh; foi.ku D;k gS\ ;g ?kjsyw foi.ku ls dSls fHkUu gS\

OR / vFkok

How do cultural and political environments in importing

countries affect its international marketing? Explain.

vk;kr djus okys ns'kksa dk lkaLd`frd ,oa jktuSfrd okrkoj.k

blds vUrjkZ"Vªh; foi.ku dks fdl izdkj ls izHkkfor djrk gS\

le>kb;sA

UNIT-II / bdkbZ-II

2. What is after sales service? What factors have to be

taken into consideration when adopting a policy for after

sales service? [15]

foØ;&i'pkr lsok D;k gksrh gS\ foØ;&i'pkr lsok dh uhfr

viukrs le; fdu rRoksa dks /;ku esa j[kk tkrk gS\

OR / vFkok

Explain the pricing process in international marketing.

vUrjkZ"Vªh; foi.ku esa ewY; fu/kkZj.k izfØ;k dh O;k[;k dhft,A
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UNIT-III/ bdkbZ-III

3. One of the methods of International Promotions is "direct

mail and sales literature." Explain it. [15]

vUrjkZ"Vªh; lEo)Zu dk ,d <ax izR;{k Mkd ,oa foØ; lkfgR;

gSA bldks le>kb;sA

OR / vFkok

How advertising effectiveness is evaluated? Explain.

foKkiu dh izHkkoksRikndrk dk ewY;kadu fdl izdkj fd;k tkrk

gS\ le>kb;sA

UNIT-IV / bdkbZ-IV

4. What is meant by distribution channel in International

Trade? State the factors affecting to international

distribution channels. [15]

vUrjkZ"Vªh; O;kikj esa forj.k ek/;e ls D;k vk'k; gS\ vUrjkZ"Vªh;

forj.k okfgdkvksa ds p;u dks izHkkfor djus okys ?kVd crkb;sA

OR / vFkok

[P.T.O.]
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Explain the selection and appointment of foreign sales

agents.

fons'kh foØ; izfrfuf/k;ksa ds pquko ,oa fu;qfDr ds ckjs esa foLrkj

ls le>kb;sA

UNIT-V / bdkbZ-V

5. Discuss the main provisions of new Foreign Policy of

Government of India. [15]

Hkkjr ljdkj dh uohure fons'k O;kikj uhfr ds izeq[k izko/kkuksa

dh foospuk dhft,A

OR / vFkok

Explain in detail the change in the composition of India's

import-export trade after 1950.

1950 ls Hkkjr ds vk;kr&fu;kZr dh jpuk esa D;k ifjorZu gq,

gSa\ foLrkj ls le>kb;sA

----x----


